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Investor update 

Q4 FY 2005 ended March 2005

[image: image2.wmf]Awaaz absolute channel shares - 

20th Mar. 2005 to 16thApr. 2005

0.22

0.14

0.05

0.00

0.05

0.10

0.15

0.20

0.25

Awaaz

NDTV Profit

Zee Business


TV18 posts over 87% Revenue growth; Net Profit Up 90%   

Q4 Revenues at Rs. 319.85mn, Up 87% YOY

Operating Profit at Rs. 163.22mn, Up 85% YOY

Operating Margin remains above 50% YOY

Net Profit at Rs. 100.27mn, Up 90% YOY

Financial and Operating Highlights

· Revenues at Rs 319.85mn

· Operating profit at Rs 163.22 mn

· Operating margin at 51.03%
· Net profit at Rs 100.27mn*
· EPS at Rs.5.98 ( for the quarter – not annualized)

· The board declared a 2nd interim dividend of 10% on the equity shares (Rs 1 per equity share) thereby making the total interim dividend equal to 20% for the financial year 2004-05
Q4 FY 2005 Perspective YOY 

· Revenues at Rs 319.85 mn from Rs 171.34 mn Up by 87% YOY

· Operating profit at Rs 163.23 mn from Rs 88.40 mn Up by 85%

· Operating margin remains above 50%

· Net profit at Rs 100.27 mn* from Rs 52.75 mn* Up by 90%

Television Eighteen India Limited – Consolidated Financial Performance

(Unaudited provisional) for the quarter ended 31st March 2005

      









(Rs. in mn)

	Particulars
	Jan-Mar    Q4 2004-05
	Jan-Mar    Q4 2003-04
	Oct-Dec     Q3 2004-05

	Revenue from operations (excluding other income) 
	 
	 
	 

	         News operations 
	310.96 
	168.56 
	241.36 

	         Entertainment, Internet and software operations
	8.88 
	2.78 
	4.69 

	 
	 
	 
	 

	Total Operating Revenue
	319.84 
	171.34 
	246.05 

	
	
	
	

	Operating expenditure
	156.62 
	82.94 
	110.78 

	
	 
	
	

	Operating profit 
	163.22 
	88.40 
	135.27 

	Operating margin
	51.03%
	51.59%
	54.98%

	 
	 
	
	 

	Net Outflow on Revenue Share with CNBC 
	(13.45)
	(7.31)
	(11.40)

	Interest/Income from investments
	10.29 
	6.76 
	8.68 

	Interest Expense*
	(21.84)
	(9.26)
	(15.87)

	Interest (Net) 
	(11.55)
	(2.50)
	(7.19)

	Depreciation and non cash expenses 
	(30.71)
	(14.71)
	(29.27)

	Pre-tax profits (excluding exchange fluctuations)
	107.51 
	63.88 
	87.41 

	Provision for Income Tax
	6.40 
	0.00 
	4.90 

	 
	 
	 
	 

	Profits after tax  (excluding exchange fluctuation & deferred tax)
	101.11 
	63.88 
	82.51 

	
	
	
	

	Profit/Loss on Exchange fluctuation *
	(0.85)
	(0.01)
	(0.95)

	Provision for Deferred Tax
	0.00 
	11.11 
	0.00 

	Profits after tax  (including exchange fluctuation & deferred tax)
	100.26 
	52.75 
	81.56 

	Paid up equity share capital #
	169.02 
	149.26 
	168.27 

	EPS (Rs.) (excluding exchange fluctuation & deferred tax)
	5.98 
	4.28 
	4.90 


* Includes a one time pre-payment penalty/upfront charges of Rs 40 lac 

FINANCIALS OF LAST 12 QUARTERS
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TV18: India’s no.1 Business and Consumer Network

After a promising budget by the Finance Minister, we at TV18 are confident that the economy is poised to maintain its rapid growth clip. Mirroring this, over the last 5 years is the TV18 Group. The growing economy and increased competition has seen CNBC-TV18 move from a position of being a sole player in the space to that of leadership in the Business news genre. The new launch, Awaaz is already growing at a fast clip and has become the fastest growing channel in the country.

India Means Business

Moreover, CNBC-TV18’s popularity and the potential of relevant business programming is amply evident by the fact that for over a year now, CNBC-TV18 leads English news genre as well, ahead of even NDTV 24x7. (Please see chart below)
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Source: TAM, TG: CS Males SEC AB 25+ Market: All India, Weekdays 7am to midnight

Redefining Prime Time Television   

CNBC-TV18 with its live business and markets coverage between 9 am to 4 pm has redefined the conventional definition of primetime to include daytime.

CNBC-TV18 is the undisputed leader in the 9 am to 4 pm belt and has larger viewership than Hindi news and English movies.
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Leadership reaffirmed by Viewers on Budget Day!

On the budget day, CNBC-TV18 leads English News!
CNBC-TV18 had a viewership that was more than 3 competing
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channels together.
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Out of Home (The Untold Story!)

All the figures quoted above are figures from the TAM Peoplemeter system. This system is able to measure only in-home viewing. Our research indicated that over a good 35% of CNBC-TV18’s viewership does not get captured by the TAM Peoplemeter system. This is evident by the fact that in dealing rooms, offices and various other locations across the country CNBC-TV18 is the preferred medium to stay in touch with markets and business.

The Leader Defines and Expands the market

CNBC-TV18 believes in expanding the market and has been at the forefront of innovative programming initiatives; be it in the field of investor education or by making business programming more relevant to a wider audience. The latest example being the CNBC-TV18 Budget Bonanza Contest where over 1 lac viewers participated in the contest on the budget day! CNBC-TV18 is currently available in over 20 million households and this figure is constantly growing. 

Awaaz – Ushering in a new consumer revolution!

India’s fastest growing channel

Awaaz, India’s first consumer channel is also growing at a rapid clip and is reaching out to an even more dispersed national audience. 
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Source: TAM, TG: CS Men and Women SEC AB 15yrs+, Hindi Speaking Markets, All days 7am to midnight

Awaaz beats NDTV Profit and Zee Business since the budget day and has been constantly ahead 
Source: TAM, TG: CS Men and Women SEC AB 15yrs+, Hindi Speaking Markets [image: image15.jpg]TELEVISION I
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CNBC TV18 Update

CNBC TV18 continues to be the medium of choice for India’s decision makers, affluent audiences across the country and has been endorsed by over 425 advertisers across 

Various categories. A host of new shows & initiatives have been lined up for the coming months.

Lessons in Excellence with Jerry Wind – This is the fourth in the acclaimed management series, where Prof Jerry Wind discusses the ‘Power of Impossible’ thinking with renowned Indian business leaders like KV Kamath, Ranjan Kapur etc

Wizards of Dalal Street (Gen Next) – A refreshingly successful show format that has seen Ramesh Damani, a wizard of Dalal Street himself, in dialogue with ace investors and fund managers like Rakesh Jhuhjunwala, Nilesh Shah etc. The new series, Wizards of Dalal Street – Gen Next features Ramesh Damani in conversation with some of the upcoming, younger stars on the investment horizon

Extending Successful shows & products on to CDs - As part of its continuous endeavour to reach out and increase the shelf life of its successful and path breaking shows, we have been consistently retailing shows in VCD format across key retail stores like Planet M, Crossword and others, nationally. A host of new CD formats have been lined up, that includes Wizards of Dalal Street, Lessons in Excellence, Storyboard and Classroom. A new product, the CNBC TV18 Money Manager is also being launched shortly. This is a software that enables an individual to maintain his/her portfolio and update it constantly, using a PC.

Investor Camps continue to roll out successfully - One of the first and biggest investor oriented direct contact programs, where experts interact with investors directly; the CNBC TV18 Investor Camp series is being conducted in cities like Ahmedabad, Kochi etc and will travel to cities like Pune, Jaipur in the future. 

Industry Vector Series – One of the longest running Industry vertical focused on-ground initiatives is back. This time around the Industry Vector series will focus on the themes of growth and scalability across various industry verticals.

CNBC TV18 Mobile – India’s foremost, and most widely used business information system on the mobile, the CNBC TV18 mobile has truly come of age. Besides providing SMS based news and market information to over 50,000 investors every day, the service has now been extended to broadband users as well as users of Edge phones (who can now get streaming content). The SMS front end is also used to enhance audience interactivity on many on-air shows and special initiatives. A contest on the budget day on CNBC TV18 generated a response of over 1 lac SMSs in a single day. We believe that the mobile imitative will help deepen as well as widen the reach of the TV18 network in the days to come.

Awaaz Update

True to its proposition of being the voice of the Indian consumer, Awaaz has launched a host of new, consumer-based shows in the last few weeks. From careers, to economic crime to health and automobiles, Awaaz is the only channel to have covered consumer issues from all possible angles.

Recent Launches on Awaaz

Pardafarsh 
A weekly show that exposes how companies, government agencies and criminals trample upon people’s basic rights as consumers and puts their hard earned savings at risk. The show brings out such stories by investigating cases, reaching out to people who have suffered and by bringing in experts to fix responsibility on the perpetrators of the fraud. The frauds vary from stock market related ones to insurance and cyber crime to companies not returning money they took from investors. From banks threatening consumers through recovery agents to modeling agencies cheating consumers, Pardafarsh exposes the dark underbelly of Indian consumerism. 

Glamour Bazaar 

A weekly update on the entertainment business. Bollywood to television to fashion, all covered from a unique, consumer centric view point.

Smart Shopping 

A daily half hour show informing viewers about the options available in the marketplace, in the form of products and services, as well as tips on how to get the best bargain. Giving useful tips to buyers and demystifying many jargons of the market. Also revealing the unique aspects of certain well-known markets.


Tax Guru 

A tax advisory show with tax expert; Subhas Lakhotia. Planners will also be featured on the show, to give their take on the best options available to get the highest benefit from the existing laws. Viewers get to call in and get their queries answered by Subhas Lakhotia and other independent experts.
THE GROWTH STORY WILL BE STRENGTHENED FURTHER 

Awaaz has been growing consistently ever since its launch and has become the fastest growing channel in India. In the coming weeks, Awaaz hopes to grow even stronger with the launch of some more shows, many of which are ‘big ticket’ ones: -

Aapki Awaaz 

For the first time in television history, Shabana Azmi, renowned actress, civil rights crusader and MP will take up burning issues that are relevant to the Indian society. A weekly audience based show that will be launched shortly on Awaaz, this show will feature an audience who identify with an issue at hand, independent representatives of various bodies and the government.

Awaaz Consumer Vote and Awards 

India’s biggest consumer preference survey of brands across 21 product & service categories; this study has been conducted on behalf of Awaaz by AC Neilsen ORG Marg across 22 cities and is the largest of its kind. The sample size is close to 7000 individuals belonging to various socio economic categories and age groups. This study is being released as a handy guide for marketers. Based on the study, the winning brands will also be featured in the Awaaz Consumer Awards to be held in June 2005. This will be an annual feature.

Chalti Ka Nam Gadi 

Weekly guide to the world of automobiles. From buying guides to after sales services, the show has all this and more. 

Jiyo Zindagi

Health and lifestyle show. This weekly show revolves around one theme (work-related stress, for instance) and explores it from different perspectives. Leading lights from the medical profession are invited to offer tips on how to stay healthy. 

Real Estate Show

This will deal with the growing business of real estate. How to get a good deal on your purchase, the right time to purchase your dream home, the price of houses and land of major cities. This show will also advise viewers about what they should look for before making a deal. Many cities/ states have incomprehensible laws which people are ignorant about. Experts on the show will make these complex laws simple for our viewers.

Hum Honge Kaamyab 

A weekly career guide intended to help job seekers. From right training to relevant placement—the show guides viewers at each and every stage. It also has special sections meant for employees who aspire to excel in their calling. 

Awaaz Consumer Forum

A unique initiative that helps consumers choose the right investment and spending options by bringing them face to face with experts and producers of goods and services. Two such forums were held (Delhi and Ahmedabad) and many more are planned in the near future. 

Investor communication

TV18’s ongoing investor communication endeavors to adopt best international practices and the company’s quarterly investor updates are designed to regularly provide detailed information to investors. Each update covers information pertaining to the reporting period under review. If you would like to get a sequential and continued perspective on the company this report should be read along with the updates sent out earlier. The previous updates can be accessed on request from the contact person mentioned below, or from the companies website www.tv18online.com. This update covers the company’s financial performance for Q4 FY 2005.

For further information on Business and Operations contact:  

Haresh Chawla, CEO, Television Eighteen                                                                                       

Tel # 022-2490 0413; Fax # 022-56618984; e-mail: haresh.chawla@tv18online.com
For further information on financials contact:  

R D S Bawa, CFO, Television Eighteen                                                                                       

Tel # 011-2353 3985; Fax # 011-2353 1035; e-mail: rds.bawa@tv18online.com
Further information on the company is available on its website www.tv18online.com
-----ENDS-----

Source: TAM, TG: CS Males SEC AB 25+ Market: All India, Weekdays 7am to midnight
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Source: TAM, TG: CS Males SEC AB 25+ Market: All India, Daypart: 7am to midnight





Source: TAM, TG: CS Males SEC AB 25+, Market: All India, Daypart: 11am to 1pm
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Source: TAM, TG: CS Males SEC AB 25+, Market: All India, Daypart: 11am to 1pm
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Sheet1

																		(Rs. in mn)

		Particulars		Jan-Mar		Apr-Jun		Jul-Sept		Oct-Dec		Jan-Mar		Apr-Jun		Jul-Sept		Oct-Dec		Jan-Mar		Apr-Jun

				2001-02		2002-03		2002-03		2002-03		2002-03		2003-04		2003-04		2003-04		2003-04		2004-05

				Q4		Q1		Q2		Q3		Q4		Q1		Q2		Q3		Q4		Q1

		Revenue from operations (excluding other income)

		·         News operations		75.77		65.01		82.46		93.63		103.58		86.86		106.31		144.43		168.56		166.46

		·         Entertainment operations		4.34		3.5		2.58		1.53		0.03		0.08		0.71		4.07		0		2.96

		·         Internet and software operations		2.35		1.62		1.95		2.77		3.04		1.06		2.14		3.42		2.78

		Total Operating Revenue		82.46		70.13		86.99		97.93		106.65		88		109.16		151.92		171.34		169.42

		Operating expenditure		64.9		54.99		67.77		67.6		69.15		57.18		68.14		78.13		82.94		83.05

		Operating profit		17.56		15.14		19.22		30.33		37.5		30.82		41.02		73.79		88.4		86.37

		Operating margin		21.30%		21.59%		22.09%		30.97%		35.16%		35.03%		37.58%		48.57%		51.59%		50.98%

		Net Outflow on Revenue Share with CNBC						0		0						-4.95		-5.34		-7.31		-7.39

		Interest/Income from investments		4.48		0.2		0.97		1.67		7.83		4.89		5.97		3.69		6.76		7.7

		Interest Expense		8.57		7.65		-7.39		-5.97		5.16		7.25		-8.16		9.22		-9.26		-9.69

		Interest (Net)		-4.09		-7.45		-6.42		-4.3		2.67		-2.36		-2.19		-5.53		-2.5		-1.99

		Other Income		0.17		0		0		0.04		0.78		0		0		0		0		0

		Depreciation and non cash expenses		10.82		7.36		-7.21		-9.3		7.5		7.12		-9.91		-9.56		-14.71		-12.5

		Extraordinary Charges (non-recurring)		0.32		0		6.49		-4.27		0		0		0		0

		Pre-tax profits (excluding exchange fluctuations)		6.51		0.33		-0.71		21.04		33.45		21.34		23.97		53.36		63.88		64.49

		Provision for Income Tax		2.5		0		1.52		2.68		2.24		0		0		0				2.4

		Provision for Deferred Tax		0		2.58		-0.61		-0.34		2.91		0		0		0		11.11		-0.7

		Profits after tax  (excluding exchange fluctuations)		4.01		-2.25		-1.62		18.7		28.3		21.34		23.97		53.36		63.88		62.09

		Profit/Loss on Exchange fluctuation *		4.01		6.42		-8.18		-7.1		-4.07		-9.7		-5.71		-2.28		-0.01		1.03

		Profits after tax  (including exchange fluctuations)		8.02		4.17		-9.8		11.6		24.23		11.64		18.26		51.08		52.75		62.42

		Paid up equity share capital		109.42		116.42		116.42		116.42		116.42		116.42		117.42		145.08		149.26		155.26

		EPS (Rs.) (excluding exchange fluctuations)		0.37		-0.19		-0.14		1		2.43		1.83		2.04		3.68		4.28		4
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		Q2 04-05		Q2 04-05		Q2 04-05		Q2 04-05

		Q3 04-05		Q3 04-05		Q3 04-05		Q3 04-05

		Q4 04-05		Q4 04-05		Q4 04-05		Q4 04-05



Total Operating Revenue

Operating expenditure

Operating margin

Profits after tax

Rs in mn

70.13

54.99

21.59

-2.25

86.99

67.77

22.09

-1.62

97.93

67.6

30.97

18.7

106.65

69.15

35.16

28.3

88

57.18

35.03

21.34

109.16

68.14

37.58

23.97

151.92

78.13

48.57

53.36

171.34

82.94

51.59

63.88

169.42

83.05

50.98

62.09

199.05

97.95

50.79

70.15

243.62

110.78

54.3

80

319.85

156.62

51.03

100.27



Sheet2

		

		Quarter		Q1 02-03		Q2 02-03		Q3 02-03		Q4 02-03		Q1 03-04		Q2 03-04		Q3 03-04		Q4 03-04		Q1 04-05		Q2 04-05		Q3 04-05		Q4 04-05

		Total Operating Revenue		70.13		86.99		97.93		106.65		88		109.16		151.92		171.34		169.42		199.05		243.62		319.85

		Operating expenditure		54.99		67.77		67.6		69.15		57.18		68.14		78.13		82.94		83.05		97.95		110.78		156.62

		Operating margin		21.59		22.09		30.97		35.16		35.03		37.58		48.57		51.59		50.98		50.79		54.3		51.03

		Profits after tax		-2.25		-1.62		18.7		28.3		21.34		23.97		53.36		63.88		62.09		70.15		80		100.27

		Operating profit		15.14		19.22		30.33		37.5		30.82		41.02		73.79		88.4		86.37





Sheet3

		






_1176147974

_1176120605

_1176122180

_1176129270

_1176121616

_1176120325

_1176120387

