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Objectives
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Guiding Principles
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Network18 Growth: 1999 - 2010

1999 2005 2007 2009 2010

Managed Revenue (Rs.)

106 Cr

336 Cr

1,600 Cr

2,152 Cr

15 Cr

Note:  Total revenues managed by the group without adjustment  for ownership

83% CAGR
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Leadership Across Businesses
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Current Group Structure

Network18 (Listed)Network18 (Listed)

Promoters
58.04%

Homeshop18Homeshop18

SetPro18SetPro18

TIFC (Listed)TIFC (Listed)

Events18
Sports18
Advisory

Events18
Sports18
Advisory

51%

80%

66%

TV18 (Listed)TV18 (Listed)

CNBCTV18
CNBC Awaaz
CNBCTV18
CNBC Awaaz

59.54%

Web18Web1876.48%

Newswire18Newswire1870.00%

48.11% Infomedia18 (Listed)Infomedia18 (Listed)

IBN18 (Listed)IBN18 (Listed)

CNN IBN
IBN7
CNN IBN
IBN7

Viacom18 
(Colors, MTV, VH1, Nick)
Viacom18 
(Colors, MTV, VH1, Nick)

IBN LokmatIBN Lokmat

36.48%

50%

50%

8.77%
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21.11%

Investments
•DEN
•Yatra(1)

•Capital18

Investments
•DEN
•Yatra(1)

•Capital18

* Yatra is held through Web18                   Shareholding updated as on 1st July 2010



Optimizing for Growth

TV 
Business

TV18’s business news operations de-merged to IBN18

IBN18 becomes “NEWTV18”

All Other 
Media

Network18 becomes operating company for digital / 
publishing businesses 
Network18 holds controlling interest in “NEWTV18”

Infomedia18
Local search & magazines de-merged to Network18
Printing press operations continues in listed entity (held 
for sale under Network18)

GOAL
2 Listed companies 
TV company “NEW TV18”
Network18: Digital Assets + Control in TV18

7



New Structure: Network18 & NewTV18

Network18 (Listed) Network18 (Listed)

Promoters 56.81%

Yellow Pages/Magazines
Web18
Events 18
Sports18
DEN & Yatra

Yellow Pages/Magazines
Web18
Events 18
Sports18
DEN & Yatra

Capital18Capital18

Newswire18Newswire18

Infomedia18 (Press)
(Listed – held for sale)

Infomedia18 (Press)
(Listed – held for sale)

SetPro18SetPro18

Homeshop18Homeshop18

48.11%

70.00%

100%

NEW TV18 (Listed) NEW TV18 (Listed)

58.26%

Viacom18 Viacom18 

IBN LokmatIBN Lokmat

50%

50%

TIFC(1)TIFC(1)

8Notes: (1) TIFC transaction envisaged – not completed

51%

66%



Swap Ratios
TV18 New Shares
1 Share of TV18 0.68 Share of IBN18 

(+)
0.13 Share of Network18
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Infomedia18 New Shares
1 Share of Infomedia18 Retain 1 Share of Infomedia18

(+)
0.14 Share of Network18

Independent Valuation by Grant Thornton



TV18 Shareholder: Value Preserved

Shares Share Held New Shares
Company TV18 IBN18 Network18

Number 1 0.68 0.13

Value In Rs. In Rs.
CMP 97 93

3M Avg 83 81

6M Avg 81 83

10

Updated as on 5 July 2010 



Infomedia18 Shareholder: Well Placed

Shares Share Held New Shares
Company Infomedia18 Infomedia18 Network18

Number 1 1 0.14

Value In Rs. In Rs.
CMP 34 Retain the Existing Share of 

Infomedia + Rs 22
3M Avg 31 Retain the Existing Share of 

Infomedia + Rs 22
6M Avg 33 Retain the Existing Share of 

Infomedia + Rs 18
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Updated as on 5 July 2010



IBN18 (NEW TV18): Ownership
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Shareholding (#) Current New
Promoter 13,67,06,390 20,96,78,163 
Public 10,06,53,212 15,02,40,176 

Total 23,73,59,602 35,99,18,339

Shareholding (%) Current New
Promoter 57.59% 58.26%
Public 42.41% 41.74%
Total 100% 100%



IBN18 (NEW TV18): Balance Sheet
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Balance Sheet (STANDALONE) FY2010* Pro Forma
Sources of Funds 1,218 1,445
Equity 924 842

Debt 293 603

Application of Funds 1,218 1,445
Fixed Assets (Net Block) 75 151

Investments 465 469

Cash & Equivalents 405 507

Net Current Assets 85 218

P&L A/c 188 100

Metrics
Net Debt (111) 96

Debt/ Equity 0.32 0.72

Net Debt/ Equity -0.12 0.11

(Net Debt – NCA) / Equity -0.21 -0.14

* Assumes completion of 
rights issue

Viacom18

All Values in Rs Cr



Network18: Ownership
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Shareholding (%) Current New
Promoter 58.04% 56.81%

Promoter Stake 58.04% 48.69%

Treasury Stake 0% 8.12%

Public 41.96% 43.19%

Shareholding (#) Current New
Promoter 6,71,31,622 8,10,82,108

Promoter Stake 6,94,95,344

Treasury Stake 1,15,86,764

Public 4,85,41,891 6,16,32,717

Total 11,56,73,513 14,27,14,825



Network18: Balance Sheet
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Balance Sheet (STANDALONE) FY2010* Pro Forma

Sources of Funds 1,646 2,491

Equity 1,138 1,421

Debt 508 1,070

Application of Funds 1,646 2,491

Fixed Assets (Net Block) 3 32

Investments 1,032 1,570

Cash & Equivalents 92 435**

Net Current Assets 470 454

P&L A/c 50 0

Metrics

Net Debt 416 635

Debt/ Equity 0.45 0.75

Net Debt/ Equity 0.37 0.45

(Net Debt – NCA) / Equity -0.05 0.13

Offset by liquid 
investments

7.55% in DEN
8.12% treasury stake in 

Network18 
7.26% headroom in 

NewTV18
17% stake in Yatra

*Assumes completion of  
ibn18 rights issue

** Additional  cash of 
Rs 208 cr available in 
operating subsidiaries like 
HomeShop18 and others

Notes: Envisaged TIFC transaction has not been accounted for in the above numbers - both in assets and liabilities

All Values in Rs Cr



Steps & Timeline

Steps Timeline
Board approval of scheme 07 July 2010           (D)

Submission to Stock exchanges for approval D + 1 to 2 Months 

Shareholder approval D + 3 to 4 Months

High court approval D + 4 to 5 Months

Listing new shares with stock exchanges D + 7 to 9 Months

Total process expected to take between 7 to 9 months
Note: Financials filings will have dual reporting till process is completed
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Summary
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Key Advisors
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FINANCIAL & TRANSACTION ADVISOR

BMR ADVISORS

INDEPENDENT VALUER

GRANT THORNTON



APPENDIX



NewTV18: Play on Digitization of Indian HH
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1. Company is one of India’s leading TV broadcasters
2. India’s largest news network  - Business (CNBC) and General News (IBN)
3. Market dominating brands in business news and leadership in general news 
4. Country’s leading entertainment network catering to mainstream, youth and kids
5. NewTV18 bouquet has highest number of #1 channels in the country
6. Company is already a leading TV company by ad revenue despite much lesser 

number of channels than competition
7. Subscription opportunity beckons as NewTV18 lags competitors like Star, Zee and 

Sony due to newness of channels and lack of legacy
8. Leadership positions, strength of bouquet and digitization of Indian HH will allow New 

TV18 to close the subscription gap within 1-2 years
9. Company is financially very strong with a sound balance sheet (almost zero debt)
10.Clarity on growth path – all future Network18 television launches to be done by 

NEWTV18



Subscription Gap To Be Bridged 
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All Values in Rs Cr

Pro forma 
(FY10)

Ad 
Revenue

Subscription
Revenue

Total
Revenue EBITDA Market Cap

ZEEL+ZNL(1) ~1,500 ~1050 2,725 699 ~14,500

NewTV18 (2) ~1200 ~120 1,330 8

75% 11%

Ad 
Revenue

No. of TV 
Channels Presence

ZEEL+ZNL(1) ~1,500 33 GEC, Hindi Movies, Sports, English Movies, English 
Entertainment, Regional Language, International, Music & 
Lifestyle, General News, Business News

NewTV18 ~1200 9 GEC, Music & Lifestyle, Kids, General News, Business News

Subscription revenue is the key delta leading to difference in profitability

Notes: (1) Zee Entertainment Enterprises Limited + Zee News Limited financials are on a reported basis 
(2) New TV18 financials are on a managed basis



N18: Fastest Growing Media Group in India
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1. Company has emerged as a leading media group across segments – TV, Digital, 
Films, Magazines, Yellow Pages, Home Shopping, Data Terminals and Events

2. Company has controlling interest in India’s leading broadcaster NewTV18 and 
presence in multiple high potential digital businesses

3. Reaches 300 mn Indians across various touch points everyday – unmatched ability to 
leverage audiences across platforms

4. Best positioned to leverage on structural shift to digital (internet and mobile)
5. To benefit from increasing subscription based revenue models
6. Device proliferation and multi-platform media consumption multiplies value of leader 

brands
7. Unmatched content creation ability is a major asset in the converging world of media 

platforms and devices
8. Portfolio of market leading businesses across media is unmatched in peer group



Uniquely Positioned Across Media
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Presence across all media platforms with leadership position in 3 platformsPresence across all media platforms with leadership position in 3 platforms

Company Television Print Films Home Shopping Digital

Legend

Leadership Position Strong Challenger Market Presence Niche Presence

http://www.zeetelevision.com/
http://www.setindia.com/index.php
http://images.google.co.in/imgres?imgurl=http://www.picklemag.com/images/utv_logo.jpg&imgrefurl=http://www.picklemag.com/featuresdetails.asp%3FId%3D5&usg=__g6-5E0Scpig8qMANM-ZZlz2ht-w=&h=80&w=160&sz=3&hl=en&start=10&um=1&tbnid=GvZfgybrbpgMBM:&tbnh=49&tbnw=98&prev=/images%3Fq%3Dutv%2Blogo%26hl%3Den%26um%3D1
http://images.google.com/imgres?imgurl=http://students.iitk.ac.in/megabucks/images/media/ndtv.gif&imgrefurl=http://students.iitk.ac.in/megabucks/media08.php&usg=__gyPjwxB3Rz8TFmLpUOKOqW2gx6s=&h=132&w=450&sz=12&hl=en&start=5&um=1&tbnid=E5ajTYCMyxD6RM:&tbnh=37&tbnw=127&prev=/images%3Fq%3Dndtv%26hl%3Den%26rls%3Dcom.microsoft:en-us:IE-SearchBox%26rlz%3D1I7GGLL_en-GB%26sa%3DN%26um%3D1
http://images.google.com/imgres?imgurl=http://bp3.blogger.com/_UZImdYAiry8/R7hNzLOJRZI/AAAAAAAADd8/U1hfsL8ISf4/s400/star_television.png&imgrefurl=http://vectorlogo.blogspot.com/2008/02/star-tv-logo-eps.html&usg=__acrdirjTQ7i7X9z_S6l8U1PvVno=&h=188&w=247&sz=7&hl=en&start=1&um=1&tbnid=m7tUkmFZsfwejM:&tbnh=84&tbnw=110&prev=/images%3Fq%3Dstar%2Btv%2Blogo%26hl%3Den%26rls%3Dcom.microsoft:en-us:IE-SearchBox%26rlz%3D1I7GGLL_en-GB%26sa%3DX%26um%3D1
http://images.google.com/imgres?imgurl=http://www.televisionpoint.com/lounge/images/bccl.gif&imgrefurl=http://www.televisionpoint.com/lounge/lounge.php%3Fid%3D1175493810&usg=___yNVIhqx8O_34clec2slY4d1AWI=&h=112&w=137&sz=6&hl=en&start=2&um=1&tbnid=ACf_HAvTy1U-vM:&tbnh=76&tbnw=93&prev=/images%3Fq%3Dbennett%2Bcoleman%26hl%3Den%26rls%3Dcom.microsoft:en-us:IE-SearchBox%26rlz%3D1I7GGLL_en-GB%26um%3D1


Disclaimer
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Certain statements in this presentation describing the Company's objectives, projections, estimates and 
expectations may be 'forward looking statements' within the meaning of applicable laws and regulations. Forward 
looking statements are identified, by using the words 'anticipates', 'believes', 'expects', 'intends' and similar 
expressions in such statements.
Although we believe our expectations are based on reasonable assumptions, these forward-looking statements may 
be influenced by numerous risks and uncertainties that could cause actual outcomes and results to be materially 
different from those expressed or implied. The Company takes no responsibility for any consequence of decisions 
made based on such statements and holds no obligation to update these in the future.
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