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Disclaimer Network m

This presentation and the accompanying slides (the “Presentation”), which have been prepared by Network18 Media & Investments Limited (the
“Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to purchase or
subscribe for any securities, and shall not form the basis of or be relied upon in connection with any contract or binding commitment whatsoever.
This presentation is confidential and may not be copied or disseminated, in whole or in part, and in any manner. The information contained in this
presentation is subject to change without notice and past performance is not indicative of future results.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company
makes no representation or warranty or undertaking, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy,
completeness, fairness, correctness and reasonableness of the contents of this Presentation. This presentation has not been approved and will
not be reviewed or approved by any statutory or regulatory authority in India or by any Stock Exchange in India and may not comply with all the
disclosure requirements prescribed thereof. This Presentation may not be all inclusive and may not contain all of the information that you may
consider material. Any liability in respect of the contents of, or any omission from, this Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects that
are individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of future performance and are
subject to known and unknown risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties include, but are not
limited to: the performance of the Indian economy and of the economies of various international markets, the performance of the media industry
in India, competition, the company’s ability to successfully implement its strategy, risks associated with acquisitions of, and investments in, other
entities, the Company’s future levels of growth and expansion, the Company’s market preferences and its exposure to market risks, as well as
other risks. The Company’s actual results, levels of activity, performance or achievements could differ materially and adversely from results
expressed in or implied by this Presentation. The Company assumes no obligation to update any forward-looking information contained in this
Presentation. Any forward-looking statements, projections and industry data made by third parties included in this Presentation are not adopted
by the Company and the Company is not responsible for such third party statements and projections.

This presentation does not constitute an offer or invitation to purchase or subscribe for any securities in any jurisdiction, including the United
States. No part of this Presentation should form the basis of or be relied upon in connection with any investment decision or any contract or
commitment to purchase or subscribe for any securities. None of our securities may be offered or sold in the United States, without registration
under the U.S. Securities Act of 1933, as amended, or pursuant to an exemption from registration therefrom.

The distribution of this Presentation in certain jurisdictions may be restricted by law and persons into whose possession this Presentation comes
should inform themselves about and observe any such restrictions.

All financial data for the nine month period ended December 31, 2008 is unaudited.




Network18 — Group Structure Netwkm

Network m

49.21%# 29.72% *

v

N E 18**

20.07% # IBN18 (Listed)

Market Cap — Rs 24,015 mn*

—  Sports18**

Infomedial8
(Listed)

Market Cap — Rs 1,960 mn*

v

— HomeShop1l8

—> IBN Lokmat

Newswirel8

Viacom18 66.0%
(50:50 JV with —> SetProl18
Viacom)

v

Web18 100% ‘

18.18% ; -
Indian Film
Company

# % Shareholding in companies is direct Equity stake and through wholly owned subsidiaries as on May 4, 2009
* As on June 4, 2009

** Divisions of Network 18 — E18 : Event Management; Sports18 : Sports Marketing
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Comprehensive Bouquet of Media Offerings I

*Through Digital18 Media, an affiliate of Network18 Group




Partner of Choice for Global Media Giants Netmrkm
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*Through Digital18 Media, an affiliate of Network18 Group




Reputed and Experienced Management Team Netwarkm

Name Designation

Mr. Raghav Bahl Managing Director, Network18

Mr. Haresh Chawla Group CEO, Networkl18

Mr. R.D.S Bawa CFO, Network18 Group

Mr. B. Sai Kumar COO — Network18 Group

Mr. Sameer Manchanda Joint Managing Director, IBN18 Broadcast Limited
Mr. Anil Srivastava Senior Vice President, Corporate Affairs and Company Secretary, TV18
Mr. Anil Fernandes Senior Vice President, Legal and Corporate Affairs
Mr. Sunil Alimchandani Vice President, Finance and Accounts

Mr. Piyush Gupta Operations Director and CTO — Broadcast

Mr. Sanjay Sharma Director Operations of Network18

Mr. Rajneesh Singh Group Head of Human Resources

Mr. Sarbvir Singh Managing Director, Capital 18 Media Advisors

Mr. Farhad K Wadia CEO, E18




Network18: Unique Strengths Netwkm

Strategic Vision |

Network18’s multi-platform model provides long term scalability across
businesses

Collaboration with the Strategic Partners provides significant synergies and
greater market visibility

Strong brand equity along the Emerging Themes - Convergence, Digitisation
& Regional Media

Leadership & Team |

L 2R 2

Promoter — A First Generation Entrepreneur

Strong, Committed & Experienced Management Team with a proven track
record




TV m A Powerhouse in Business News, Web & Print /




CNBC TV18 and CNBC Awaaz Netwarkm
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the ‘Numero Uno Business News Channel’ by NT Awards and the
‘Best Business Channel’ by Indian Telly Awards (2008)

/ \

\
:' € One of India’s leading English language business news channel :
\"’ 1 €@ Led English business channels with a market share of 71%* for 3 !
L : months period ended March 31, 2009 :
ql"%ﬁac i € Awarded the ‘Best News Channel (Critics’ Choice)-Business’ and i
1 |
| |
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€ Launched in 2005 to specifically target Hindi speaking
consumers, retail investors and businessmen

€ Provides information on areas such as stock markets,
commodities, consumer products and financial planning

S
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IE IS € Led the Hindi business channels with a market share of 54% (Zee
Business - 46%)** for the four week period ended May 16, 2009
\\ //
Consistent Leadership in 24-hour Business News Channels |

*Source: TAM,TG:CS AB Male 25+, Market: All India, All days, 600-2400 hrs
** Source: TAM,TG:CS AB Male 25+, Market: HSM, week 17 — 20 2009, All days,0600-2400 hrs
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i moorn | i € One of India's leading general interest web destination i
i ! i €  Allows to attract and retain greater numbers of users and drive traffic within our network |
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: i ' & Asia’s largest website in the news and financial services domain* I
. moneycontrol.com e  Ppremier end-to-end business and finance portal for Indian consumers and market watchers :
il LTI T

Interactive website providing regular news updates
Provides dynamic online content including streaming video feeds from CNN IBN

: o i R Provides real-time information on the financial market for equity traders and investors i
! ingrYnurTrnde.cum ' :
o || & Comprehensive recruitment and solutions provider i
E JobStreet.com | 1 &  Over 5,000 corporate clients in India and over 20,000 live jobs in India across various sectors E
| cricketi@ilcom ! S Complete coverage on domestic and international cricket E
i l%) E i € Coverage of real time market information and live interplay between various market participants E
: mmod't[‘ﬁﬁmmw v i . @ Subscription driven, with subscribers to website and SMS Services across India, Nepal, HongKong & Singapore i
: BWK@S'“’W— E R 4 Provides online booking facilities for movies, concerts and plays at various theatres and shows across India i
Comprehensive Portfolio of Web Properties in India |

*Source: www.alexa.com




Infomedial8 Network m

€ TV18 acquired controlling interest in Infomedial8 in August 2008
€ Publisher of Business and Consumer directories and special interest publications

€ Infomedia Yellow Pages rated as having highest readership among all English

i, i publications by Indian Readership Survey 2008
Infomedia |
' 4 Trade Publishing: 19 Leading Titles in Special Interest (12 in B2B & 7 in B2C)
Segments

€ Cooperation agreement with Alibaba.com, an international B2B company

€ Company Positioning to Become Strong Local Search Player (in voice & internet)

SEARCH

Strong Presence in Publishing and Printing |




Newswirel8 Network m

€ Provider of Real Time Market Data & News

€ More than 100 editorial staff across 9 bureaus
z € Comprehensive coverage of the Indian
newswire Economy and Financial Markets

. & Publishes MoneyWire, EquityWire,
CommodityWire and FundWire

_______________________________________________________________________

Among Few Companies Globally Having Proprietary Real Time Market Data Platform |




1IBN m The Leading News & Entertainment Company




IBN18: Network m

A Seven Channel Diversified Television Company

“ml CNN IBN: English News Channel

News : » IBN7: Hindi News Channel

it B

ll L:j kl IBN Lokmat: Marathi News Channel
‘chichiid,

| A Colors: Hindi GEC
| colors (General Entertainment Channel)

vigcom @

MTV: Youth/ Music Channel

Entertainment

MUSIC TELEVISION®

(under Viacom18)

Nick: Kids Channel

m VH1: International Music/ Lifestyle




Leading English and Hindi News Channels Netwkm
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CNN IBN vs Peers - Channel Shares (%) 1 I IBN7 vs Peers - Channel Shares (%) 2 I

0.19

0.59

0.15
0.13

0.52 0.52

CNN IBN Times Now NDTV 24x7 Zee News NDTV India
€ Won 11 Indian News Television awards including the

Best English News Channel in 2008 € Ahead of veteran channels like Zee News and NDTV
€ Leading channel during the polling days and the vote India

counting on May 16, 2009

____________________________________________________________________________________________________________________________

1 Source: CNN IBN-TAM, CS 15+, Markets: All India; Period: May 10-16, 2009, Daypart: 06:00 —24:00; Channel Shares (%)
2 Source: IBN7- TAM; CS 15+; Markets: HSM; Period: May 17-23, 2009; Daypart: 06:00-24:00, Channel Shares (%)




Viacom18: Network m
Colors - The Game Changing Hindi GEC

Week 22, 2009 TAM GRPs : Colors vs Other GECs! I

258

245
240
Colors Zee TV Star Plus
Colors Broke Star’s 9 Year Hold On No. 1 Position In 9 Months* |

1 Source: TAM, CS 4+, Market: HSM; GRPs; Wk 22: May 24-30, 2009
* News Reports




Viacom18: Network m

Growing Play in Entertainment

@ 24-hour Hindi music channel with a mix of music and non-music programming

Youth Entertainment
and Lifestyle channel

________________________

: € Caters to interest of audience in the age group of 15-34 years
E : € Popular TV programs include 'MTV Roadies' and ‘Splitsvilla’ reality TV shows

____________________________________________________________________________________________________

€ 24-hour children’s TV channel catering to 2-14 year olds

Tier | Kids
Entertainment Channel

E € Programming content includes animated series, live-action shows, comedy, game shows,
i hosted shows etc.

€ 24 hourinternational music and lifestyle channel targeted at the audience in the age group
of 24-49 years

: . € Programming content includes international music, reality TV and celebrity lifestyle
Leading International

Lifestyle Channel € Customized music programming catering to Indian tastes

€ Operation involves acquisition, production, syndication, marketing and world wide
distribution of films

€ Popular Bollywood movies distributed include - 'Jab We Met', 'Welcome', 'Singh is Kinng'
and ‘Ghajini’

Film Production and
Distribution
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;ﬁg‘gm Pioneering Home Shopping in India

www.homeshop18.com




Home Shopping: The India Opportunity Netwkm

Lt T

SHOP ’ =

www.homeshop18.com . @ 300 million strong Indian Middle Class

€ Huge Urban Population

A Huge Potential Market S

_ Organised Retail: Small Market - Limited
for Home Shopping

Reach

\ J € Large & Growing Base of Cable & Satellite
' Homes

_______________________________________________________________________




Homeshop18: Neh:vorkm

Pioneering Home Shopping in India

Television

India’s Only 24 Hour
Dedicated Home Shopping

Channel
Print I Catalogue
Alliances with leading HOME m Catalogue of Products for
publications across the SHOP Convenient Home
cou ntry www.homeshop18.com Sh 5 p p | - g
Online

Homeshop18.com — Awarded
‘Best Shopping Website’ by
PC World Magazine in 2008

A Multi Platform Retail Enterprise |




"“INDIAN

FILJ\JcoMPANY Stake in A Leading Films Business




Network18: Stakeholder in TIFC Netwkm

"INDIAN

COMPANY

Behind Major Hits in 2007 & 2008 and a Strong Pipeline of Films Under Development |




Network m Key Financials




Consolidated Balance Sheet (Extract) Netwkm

Amount in Rs. Mn

As at 31.12.2008 As at 31.03.2008 As at 31.03.2007

Un-audited reviewed Audited Audited
SOURCES OF FUNDS
Shareholders’ Funds
Share capital 1,851* 257 254
Reserves and surplus 3,631 3,864 3,748
Loan Funds
Secured loans 6,695 6,619 3,514
Unsecured loans 6,633 4,218 1,135
Minority interest 3,649 4,156 2,488
APPLICATION OF FUNDS
Fixed assets (net block) 3,070 2,203 1,548
Goodwill (on consolidation) 5,820 3,543 1,268
Investments 3,990 8,666 3,091
Net current assets 8,690 3,938 4,845
Profit & Loss 998 745 392

* Includes Rs 1,535.77 Mn share capital of redeemable preference shares




Consolidated P&L (Extract)

Network m

INCOME

Income from operations

Other income

Total Income

EXPENDITURE

Production, administrative and other costs
Personnel expenses

Interest and financial charges

Others

Total Expense

Profit/(Loss) after tax after minority
interest

Period ended
31.12.2008
Un-audited reviewed

5,482
772
6,254

4,092
2,059
1,351

619
8,121

(955)

Year ended
31.03.2008
Audited

6,477
438
6,916

3,488
1,791
895
462
6,636

45

Amount in Rs. Mn

Year ended
31.03.2007
Audited

3,383
183
3,566

2,086
999
359
241

3,685

(95)




Key Highlights Netmrkm

Established Presence In The Broadcasting, Internet And Publishing Sectors

Ability To Create And Maintain Strategic Partnerships With Other Leading Media Entities

Highly Experienced And Reputed Management Team With Proven Track Record

Ability To Establish New Businesses And Ventures J
Strong Brand Equity J
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